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Operators Guide to Consumer Protection
from Unfair Trading Regulations

The following documentation has been prepared to assist inflatable play equipment operators
understand the latest amendments to Consumer Protection from Unfair Trading Regulations

Introduction
It makes good business sense to treat your customers well and trade fairly.

You need customers for your business to develop and become more profitable. If your
customers trust you and appreciate the goods and services you sell, they will return - and
also recommend you to others.

There are also many laws to protect customers from being treated unfairly. If you breach
them, the penalties can be high and can even result in you losing your business. Trading
Standards, which enforces many of these regulations, can help you stay within the law.

Many of the existing laws (including most of the Trade Descriptions Act) have been replaced
by the Consumer Protection from Unfair Trading Regulations 2008 (CPRs2008) since 26 May
2008. The new regulations ban traders in all sectors engaging in unfair commercial (mainly
marketing and selling) practices against consumers. The regulations also set out how
commercial practices can be unfair by being misleading (by action or omission) or aggressive,
and list 31 specific practices which are banned. The Business Protection from Misleading
Marketing Regulations 2008 has replaced the Trade Descriptions Act insofar as that Act
protects businesses.

These new regulations are applicable across the EU and most reputable hire companies have
little to do in order to comply. There are two lengthy documents that give an insight into the
new amendments. The first and the most concise can be downloaded here
This document lists 31 practices that are now banned.

Take a good look at these banned practices and you will see that they will assist you should
you be continually bombarded by sales people refusing to take no for and answer.

There are two further documents that give a fuller in depth view of the regulations and the
first is available here and the second here. Be aware that both of these documents are
lengthy but well worth reading.

Operators need to be aware that by displaying testimonials that are not genuinely received,
displaying logos of organisations that you do not belong to will leave you in contravention of
these new laws. The penalties can be severe but most of all an investigation into your
company could be extremely time consuming and play into the hands of your competitors.

These new regulations also give individual companies an opportunity to ensure that they
compete with their competitors on an even playing field. All of the business to business
regulations come under the Business Protection from Misleading Marketing Regulations 2008
and a copy of these are available here
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It is strongly recommended that hire companies take the time to adjust their web sites,
stationary and other materials to ensure that they comply with the new regulations. If you
contravene the regulations you could face a hefty fine or up to 2 years imprisonment.

The information used in the document is © Grand Affairs Group and must not be reproduced without the written per-
mission of Grand Affairs Group and/or its sources

Disclaimer:
This document is for general guidance and research purposes only, and does not purport to give professional or
legal advice.
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